Purposes: This research is to know how the two online media report the conflict between Israel-Palestine perceived from the topics and the content. The analysis used in this study using the methods of discourse analysis and content analysis to get the answers to the formulation of the problem. Methodology/Approach: Content analysis was conducted to answer the formulation of the problem (quantitative method) using the chi-square.
Introduction
Conflict is an event that often raises the pros and cons and both casualties and material casualties. Tensions occur between countries or parties in conflict are usually caused by differences in opinions or views, either on the border and territory rights, religious views, and cultural differences are often also a trigger of conflict. Conflicts can also occur because of a political game, both politically between individuals, groups, and the state. Sometimes a big role in politics has sparked a conflict or war.
The news media has become the central arena for political conflicts. It is not surprising when the role of the news media in political conflicts is an issue that has received a good deal of public attention in recent years. Policy makers, journalists, and social scientists all point to the important role of the press in events such as the war in Bosnia, the conflict in Somalia, the Gulf war, the Palestinian intifada, the events at Tiananmen Square, and the massive protests throughout Eastern Europe and Russia in the dying days of communist regimes [1] .
The idea of "new media" captures both the development of unique forms of digital media, and the remaking of more traditional media forms to adopt and adapt to the new media technologies. Indeed, the lines between "new" and "old" media are hard to draw. The content of new media such as on World Wide Web sites is frequently recombinant-derived from already existing media content developed in other formats (printed text, photographs, films, recorded music, television) and reproduced in a digital format, rather than involving the generation of new content [2] . New media development has also involved the giants of traditional media establishing a digital presence and revising their established media products, as well as new media content, and the emergence of new media forms such as newspapers and news services, cinema, and radio can be taken as being illustrative of this duality in the development of new media, involving what [3] describes as "the rapid development of new digital media and the nearly as rapid response by traditional media".
As one of the Non-Aligned Movement (NAM) country, Indonesian government always tried to remain neutral in any conflict that occurs between nations, for Indonesia itself has a variety of cultures and differences. Indonesia is a country respecting any existing differences, either in the form of religion, opinion, politics, culture, etc.
Indonesia is a country that has diverse cultures, religions, and political perspective as well as a variety of social status that can cause a variety of views among the community. Multicultural Indonesia's make Bhineka Tunggal Ika as the State motto, still often experience tension and friction between groups in society because of differences in ethnicity, race, and religion. So the issue of conflict will be news that interesting to be listened by the society. Internet today has become one of the means to provide information to public.
Coverage of all events happening in the world today which is always updated from home to line would be very easy to access via the internet. Topics of conflict will be a very interesting issue for everyone in any country he/she belongs to, where one of them is the country of Indonesia.
As a country with the biggest Moslem population in the world, the conflict between Palestine and Israel became a very important topic to be read. This is a question for the Indonesian community in particular or the worlds in general have questioned whether the conflict between Palestine and Israel is a state of conflict or religious conflict.
Phenomenon of conflict between the two countries is very important to be studied for the world of journalism to provide complete and correct information on Indonesian society. Differences issues and conflicts between Israel and the Palestinians to be one interesting topic to be researched, but Indonesia has a multicultural and diverse religious communities also have different views respond issues and conflicts are growing, both in country and abroad.
Although issues of Israel-Palestine conflict is interesting for every media, the way the media reports the issues would not be the same, even though the reports are very quite different. This happens due to a number of reasons such as the orientation of the media, standard of news objectivity, etc.
Communication

Definitions of Communication
In 
1) Source (Sender)
Is the originator of the communication [4] .
2) Message
Is the Content of the communication, the information that is to be exchanged.
3) Channels
Is the medium or transmission system used to convey the message from one place to another. A channel is an electronic or mechanical system that links the source to the receiver [5] .
In economic terms, "the media" show up as very disparate, although they do have some shared features. Most obviously there are a number of different, often competing, media (newspapers, television, film, radio, etc.) within the same national "media system", each with different advantages and disadvantages for producers, advertisers and consumers. Equally obviously, media are structured geographically, with media provision geared to population considered as international, national, regional, city or local markets.
Media (especially press and broadcasting) should provide a comprehensive supply of relevant news and background information about events in the society and the world around [6] .
The media can: f) prevent change [7] .
4) Receiver
Is the destination of the communication [8] .
The three modes of (mutual) audience orientation and related experiences can be approximately summed up as follows: Cognitive processing; sharing and normative commitment; attention giving.
There are types of audiences as follows:
In communication process is considered primarily as the sending of signals or messages over time for the purposes of control or influence. The receiver, and thus audience are perceived as a destination or target for the purposeful transfer of meaning. This model applies, for example, to education and many kinds of public information campaign, as well as some kinds of advertising. Its basic process is one of "cognitive processing".
• Audience as participants Communication is defined in terms of sharing and participation, increasing the commonality between sender and receiver, rather than in terms of changing "receivers" in line with the purpose of the "sender". Communication is not primarily instrumental or utilitarian, but normative. Audience members are essentially participants.
• Audience as spectators
The third audience type arises in a model of communication in which the source does not seek to transmit information or beliefs, but simply to capture the attention of an audience, regardless of communicative effects. Audience attention as "spectatorship" is involving, but not for long. It implies no "transfer of meaning" or sharing or deepening of ties between sender and receiver [9] .
5) Effect/Feedback
Is mechanism between the source and the receiver regulates the flow of communication [10] .
The Stimulus-Response Model
Individual response and individual reaction can be dealt with together under this heading, since they share the same underlying behavioral model, that of stimulus-response or conditioning. Although appropriate here, the model also has a much wider potential application. The model's main features can be simply as follows:
Single message → individual receiver → reaction.
It applies more or less equally to intended and to unintended effects, although a few companies to dominate each media industry. Thus, by the middle of the 20th century, the mass media could be characterized by their "bigness and fewness" [18] .
Mass communication theory can be divided into five categories; social scientific, normative, operational, everyday, and critical theory. Another way to classify mass communication theory is by its goals: social scientific theory seeks prediction and control; critical theory seeks emancipation and freedom; hermeneutic theory tries to understand how those in an observed social situation interpret that situation. The explanatory power of mass communication theory, however, is constantly challenged by the presence of many media, their many facets and characteristics, their constant change, and always-developing audience, and the ever-evolving nature of the societies that use them [19] .
As effects researchers increasingly studied mass communication from the audience site, there seemed to be fewer effects that could be attributed to mass communication. Audiences were only idiosyncratically attentive to the intended meanings of messages (content) and sometimes highly erratic in terms of their attention to the media (producers) altogether. For example, the "uses and gratifications" approach to audience research asserts that the audience member's attentiveness is strictly "motivated and directed toward the gratification of certain individually experienced needs" [20] . What kinds of gratification can distance learning create for its communities? (This question points to a research agenda with potential relevance for the field of distance education; however, it would require knowledge of mass communication research literature).
Following the lead of Lerner and Schramm, mass communication scholar Everett Rogers highlighted the role of mediated communication in his work on the Diffusion of Innovations [21] . He advanced a top-down model of communication in which innovations in education as well as other social practices, such as agricultural and governmental arrangements, are dependent on rising levels of media penetration and the identification of indigenous elites (innovators) to lead the economic, political and social changes that are part and parcel of national development. Each of these researchers (Schramm, Lerner and Rogers) thought of new media as neutral objects through which messages passed from producers to audiences. They adapted the more general theories of mass communication that highlighted the impact or effects of media on an individual's attitudes and behaviors to conduct research and recommend policies for developing countries. Their policy recommendations were based most often on the findings of surveys conducted by various US-government agencies and educational foundations (in particular the data collected in Asia and Latin America) [22] . f) Book club editions. Clubs that publish, sell, and distribute their own edition of mass market books, professional books, and other specialized books. For example: The Quality Paperback Club, for instance, issues trade paperback versions of current hardcover best-seller. g) Mail-order publications. Books largely created by publishers to be sold by mail. These are usually classic novel or specialized series on such subjects as cooking, western history, wars, cars, and aviation such as the Time-Life series on cowboy.
Types of Mass Communication
h) Subscription reference books. Books sold as a package or series, including encyclopedias, atlases, dictionaries, a glossaries, and thesauruses. i) Audiovisual and multimedia. Videotapes, CD-ROM, computer discs, slides, and audiotape marketed primarily to schools, companies, and training groups, but also to individuals, by both regular publishing houses and new multimedia publishing companies. For example: Microsoft's Encarta encyclopedia series. Newsmagazine is a weekly magazine focused on news and analysis [24] . Examples of newsmagazine are Time, Life, and Newsweek. They covered weekly events, politics, and arts and contained reviews, travelogues, short stories, and serialized fiction; they were aimed at educated elite.
4) Novel
Novel is extended fictional works usually of book length. frequently offer a greater abundance of sports information, especially when the nation is located in an area that has a major league team.
The style of a news story and a sports story may differ considerably. While news is written in a no-frills, straight forward way, sports stories often contain colorful colloquialisms and even popular slang.
The wire services and networks are the primary source for sports news at local stations. On the other hands, information about the outcome of local games, such as high school football and so forth, must be acquired firsthand. This usually entails a call to the team's coach or a direct report from a stringer or reporter [29] .
Radio News and the FCC: The government takes a greater role in regulating broadcast journalism than it does print. Whereas it usually maintains a hand-off position when it comes to newspapers, the government keeps a watchful eye on radio to ensure that it meets certain operating criteria. Since the FCC perceives the airways as public domain, it expects broadcasters to operate in the public's interest [30] . The FCC requires that radio reporters present news factually and in good faith. Stories that defame citizens through reckless or false statements may not only bring a libel suit from the injures party but action from the FCC, which views such behaviour on the part of broadcasters as contrary to the public interest.
3) Television
Television has been continuously evolving, and it would be risky to try to summarize its features in terms of communicative purposes and effects. Initially the main genre innovation of television stemmed from its capacity to transmit many pictures and sound live and thus act as a "window on the world" in real time. A second important feature of television is the sense of intimacy and personal involvement that it seems able to cultivate between the spectator and presenter or the actors and participants on screen. systems also maintain community access channels over which the operator [32] .
The status of television as the most "massive" of the media in terms of reach, time spent and popularity has barely changed over thirty years and it adds all the time to its global audience. Television is considered to be the main source of news and information for most people and as the main channel of communication between politicians and citizens, especially at election time. Television is also the largest single channel of advertising in nearly all countries, and this has helped to confirm its mass entertainment functions [33] .
Television has been continuously evolving, and it would be risky to try to summarize its features in terms of communicative purposes and effects. Initially the main genre innovation of television stemmed from its capacity to transmit many pictures and sound live and thus act as a "window on the world" in real time. A second important feature of television is the sense of intimacy and personal involvement that it seems able to cultivate between the spectator and presenter or the actors and participants on screen.
The status of television as the most "massive" of the media in terms of reach, time spent and popularity has barely changed over thirty years and it adds all the time to its global audience. Television is considered to be the main source of news and information for most people and as the main channel of communication between politicians and citizens, especially at election time. Television is also the largest single channel of advertising in nearly all countries, and this has helped to confirm its mass entertainment functions [34] .
4) Film
Film began at the end of the 19 th century as a technological novelty, but what it offered was scarcely new in content or function. It transferred to a new means of presentation and distribution an older tradition of entertainment, offering stories, spectacles, music, drama, humors, and technical tricks for popular consumption. It was also almost instantly a true mass medium in the sense that it quiet quickly reached a very large proportion of populations, even in rural areas.
As a mass medium film was partly a response to the "invention" of leisure-time out of work-and an answer to the demand for economical and (usually) res- Film is centered around storytelling, the creation of striking and memorable that draw people in to spend fairly high amounts of money to see them, often repeatedly [35] . The basic film genres are comedy, drama, action, horror, science fiction, classic, family, westerns, animation and foreign. Actually, in the 1930s movies emphasized their new attraction, sound, by creating a series of extravagantly produced musicals, with dancing and singing. The other main genres of the 1930s and 1940s were comedies, crime dramas, suspense, mysteries, historical epics, film noir, and detective movies. Film has been improved by increasing the number of frames or images per second, making the image wider, and adding color. Video (and DVD) has become the most profitable distribution channels for film.
The characterization of the film as "show business" in a new form for an expanded market is not the whole story. There have been three other significant strands in film history. First, the use of film for propaganda is noteworthy, especially when applied to national or societal purposes, based on its great reach, supposed realism, emotional impact and popularity. The practice of combining improving message with entertainment had been long established in literature and drama, but in film were the capacity to reach so many people and to be able to manipulate the seeming reality of the photographic message without loss of credibility. The two other strands in film history were the emergence of several schools of film art [36] and the rise of the social documentary film movement
Internet [37] .
In respect of the emergence of any new medium, we can at least recognize the claim of the Internet (and World Wide Web) to be considered as a medium in its own right on the grounds of its now extensive diffusion. It began primarily as a non-commercial means of intercommunication and data exchange between professionals, but its more recent rapid advance has been fuelled by its potential as a purveyor of goods and many profitable services and as an alternative to other means of interpersonal communication [38] . The medium is not yet mature or clearly defined, in line with [39] technology, manner of use, and range of content and services, and a distinct image of its own. The Internet is not owned, controlled or organized by any single body, but is simply a network of internationally interconnected computers operating according to agreed protocols. Numerous organizations, but especially service providers and telecommunication bodies, contribute to its operation [42] .
The Internet as such does not exist anywhere as a legal entity and is not subject to any single set of national laws or regulations [43] . However, those who use the Internet can be accountable to the laws and regulations of the country in which they reside as well as to international law [44] . Online media or internet media is one of the most advanced mass communications. As it is the journalism world will join the world utilize the internet by developing an online news media. In online news media, the public can participate directly interact with their comment or opinion on a news story submitted. In online news media public opinion can be a useful input for a news provider; this is not shared by conventional news media.
The internet represents the newest, most widely discussed, and perhaps most significant manifestation of new media. When terms such as "cyber-space", the "virtual world", the "network society" and the "information superhighway" are used in relation to new media, they typically refer to the new possibilities arising from the development of the internet. The internet constitutes the electronic network of networks that link people and information through computers, and increasingly through other digital media technologies, and allow for both interpersonal communication and information retrieval [45] . It is essential to note that the internet refers to both a technical infrastructure of computers and other digital devices permanently connected through high-speed telecommunications networks, and to the forms of content, communication, and information sharing that occurs through these networks. Internet usage involves person-to-person communication, group communication, and global publishing and information provision, through electronic mail (e-mail), news groups, chat rooms, mailing lists, and the World Wide Web.
New Media
The temptation in any discussion of new media is to equate "new media" with what has been most recently developed [46] . For example, the Internet is considered a new media technology in contrast to television, which is seen as an old media form. Indeed, there is a line of thought that sees television as a tool for tyrants, and looks to internet to revive entrepreneurship, free thought, and civic participation. More commonly, the Internet is seen as new when compared with television because it is networked, interactive, enable two-way communication, and allows its users to be both producers as well as consumers of content. 2) The Types of Online Newspapers: We've cited statistic about dailies and weeklies, but these categories actually include many different types of papers.
Online Newspaper
Let's take a closer look at some of them. e) The Ethnic Press: One hundred and thirty US cities are served by at least one Spanish-language publication, up from 80 in 1995.
f) The Alternative and Dissident Press: Another type of paper, most commonly a weekly and available at no cost, is the alternative press. g) Commuter Papers: Modeled after a common form of European newspapers, free dailies designed for commuters are becoming commonplace in America's biggest cities [48] .
Design in Online Newspaper
The presentation of the contents of newspaper becomes an exercise in design by which the contents are to the reader. It is a process akin to packaging and, as with most forms of packaging, the visual display is rooted in psychology.
Page design has three aims (F. W. Houdgson, 1998: p. 84) as follows:
1) To attract the eye of a potential reader.
2) To signpost the various items and signal their relative importance.
3) To give a newspaper recognizes visual character.
On each page, headlines, text and pictures are used to form an eye-catching shape to command attention. As readers turn the pages, the various sizes of type denote the relative importance of each story, while special type motifs help them to recognize regular features. Overall the balanced and repeated use of certain typefaces helps to give the page a visual character instantly recognizable by readers as being different from other newspaper.
The body of newspaper is as follows [49] . The editorial layout has to accommodate these shapes. The type and content of an advertisement cannot be altered and only in the case of a serious clash with editorial content is an advertising position changed, or if an important story needs a special placing.
2) Headline
Newspaper pages have headlines of different sizes and widths, most of them in a matching type, but with the odd one or two in different type to give variety.
The biggest headline on a page is usually at the top of the page and mostly on the longest story. If it crosses the top of the page it is called a banner headline, or streamer, and its size and prominence indicate that this is the most important story. We call this the lead story. The streamer might have above it a smaller line of heading containing a separate statement. This is called a strap-line, a subsidiary or introductory headline which comes first and qualifies the main headline.
The second biggest, or second most prominent headline indicates the second most important story. That is called the half lead. The remaining stories with headlines at the top half of the page are called tops. These are usually single column, but can be double column or more depending on the shape of the page left available by the advertisements.
The lead story, the half lead and the various tops fill the main area of the page.
There will still be left a few small places to fill, mostly in the bottom half. Here the stories of least importance are placed. They are usually called fillers and may consist of one, two or three paragraphs with the headline of may be one or two lines in small type.
The use of term "tops" dates back to the period when design was non-existent and all stories started at the top of the page, often with only a single column headline, and ran down on the fillers. The evolution from this "vertical layout"
to "horizontal layout" marked the start of modern newspaper design in which stories with sizeable headlines were allowed to cross the page in several "legs", thus making "strength below the fold" possible.
3) Text/Content
It is the body matter or body setting of the various stories. It is usually set in a regular column-width, and in a standard size reading type which is increased in size only to give the first few paragraphs, or into intro, of a story prominence.
4) Pictures (Photo)
Pictures, the final ingredient in the page, are there, as was we have seen, not only to illustrate the stories, but also to help in the design by giving visual balance.
Pictures give a newspaper page much of its initial impact and help the page 1) Those which are interesting in their own right and which will attract the reader's attention regardless of what they are about.
2) Pictures that will illustrate a story and make it more vivid, sometimes regardless of the intrinsic merit of the photographs itself.
Conflict as the Object of News
The People determined to remain editorially clean follow the rule that if you would not want the public to know, do not do it-nor allow others to do it [52] .
Although issues of Israel-Palestine conflict is interesting for every media, the way the media reports the issues would not be the same, even though the reports are very quite different. This happens due to a number of reasons such as the orientation of the media, standard of news objectivity, etc. [54] aims that the "default mode of operation for the press is to cover tension, conflict, and violence" [55] . Demonstrates in a comparative study that the media prefer to use war frames even while covering peace negotiations shows that the Irish media find conflict frames more attractive than conciliation frames reach this conclusion: "Clearly, the coverage of the four Asian conflicts is dominated by war journalism" [54] . "War journalism" is a mode of reporting which contains a hidden bias in favour of violence. It renders conflict opaque, obscuring the structural factors driving the cycle of violence and occluding the political steps necessary to interrupt and divert it.
A Frame Perspective to Coverage of War
Peace journalism, according to Galtung, is to make "audible and visible" the subjugated aspects of reality. [56] noted that peace journalism has been criticized as "agenda journalism" or an attempt to "get involved" in our stories. They argue that the journalist's gatekeeper role means any report has an agenda [57] .
The non-objective, self-conscious journalistic intervention is premised in the ideas of public journalism, development journalism and peace journalism. The indicators of war-patriotism, national interest, anger, censorship and propaganda-often conspire to prevent objective reporting. [58] argues that war journalism covers several parties in the conflict arena, causes of the conflict and solutions are sought on the battleground, it is zero-sum-oriented-one side wins On the contrary, says that "Peace or Conflict Journalism explores the background of a conflict formation in order to make conflicts appear transparent to the audience". [60] argues that peace journalism seeks causes and way out to the conflicts on all sides and gives voice to the views of all adversaries [61] . "Peace or Conflict Journalism exposes lies, cover-up attempts and culprits on all sides; it reveals the suffering of all conflict parties. Due to its orientation towards solutions, this mode of crisis journalism dedicates particular attention to peace initiatives and reports on post-war developments".
Peace journalism and Development Journalism share similar characteristics-one saves society from devastations, the other saves it from miseries of poverty. Development journalism encourages Journalists to travel to remote areas, interact with the people, and report back. This type of journalism also looks at proposed government projects to improve conditions in the country, and analyzes whether or not they will be effective. Ultimately, the journalist may come up with proposed solutions and actions in the piece, suggesting ways in which they might be implemented. Often, this type of development journalism encourages a cooperative effort between citizens of the nation and the outside world.
Development journalism is also used in a manner similar to that of investigative reporting. Viewed in this manner, the role of a development journalist is to examine critically the existing development programs and projects of government, compare the planned project with its actual implementation, and report any observed shortcomings [62] .
Researchers found that development journalism could hardly gain a foothold among journalists in developing countries. Thus it is, perhaps, more likely that the concept of peace journalism will experience the same fate as Development Journalism [63] .
This study is supported by framing theory-specifically, peace journalism frame and war journalism frame. [64] employed the term "peace journalism" since the 1970s, developed two opposing modes of reporting wars, namely "peace or conflict journalism" and "war or violence journalism". His classification of war journalism and peace journalism is based on four broad practice and linguistic orientations: peace/conflict, truth/propaganda, people/elites and solutions/differences. In contrast, war journalism is oriented in war/violence, propaganda, elites and victory. Peace journalism tries to condemn the conflict by showing the black and white of all sides, and to de-escalate by highlighting peace and conflict resolution as much as violence. Peace journalism seeks to minimize the rift between opposing parties by not repeating facts that demonize one side and set the stage for conflict. War or Violence Journalism reports on the conflict arena, focuses on who gets the upper hand in the war. It has a zero-sum-oriented coverage; is mostly based on the visible violence and visible consequences [65] .
Frames are mental structures that help people understand reality as they perceive it. Defines "framing" as "the principles of organization, which govern social events". According to [66] , framing is something of subjective involvement in an event. Describes news frames as cognitive schemata, and journalists commonly work with news frames to simplify, prioritize and structure the narrative flow of events. Framing is unavoidable in the course of news construction.
It is the stage at which journalists identify problems, analyze reasons and make moral judgments. It says, "News frames are embodied in key words, metaphors, concepts, symbols and visual images emphasized in a news narrative" [67] .
Although there exists an excellent body of literature and research on war journalism, most of the work on peace journalism is normative or prescriptive, outlining its benefits and detailing how it can be implemented.
Theoretically, peace journalism is supported by framing theory. There is no one standard definition of framing [68] , but broadly, news framing refers to the process of organizing a news story, thematically, stylistically, and factually, to convey a specific story line. According to "to frame is to select some aspects of a perceived reality and make them more salient in a communicating text, in such a way as to promote a particular problem definition, causal interpretation, moral evaluation, and/or treatment recommendation for the item described" described a media frame as "the central organizing idea for news content that supplies a
context and suggests what the issue is through the use of selection, emphasis, exclusion and elaboration". Frames package key ideas, stock phrases, and stereotypical images to bolster a particular interpretation [69] .
Through repetition, placement, and reinforcement, the texts and images provide a dominant interpretation more readily perceivable, acceptable, and memorable than other interpretations argued that the concepts of agenda setting and framing represent a convergence, in that framing is an extension of agenda setting. In fact, the concept of framing has been explicated as second-level agen- 
War and Peace: Two Competing Frames
The author viewed peace journalism and war journalism as two competing frames in the coverage of a conflict. His classification of war journalism and peace journalism is based on four broad practice and linguistic orientations:
peace/conflict, truth, people, and solutions. In contrast, war journalism is oriented in war/violence, propaganda, elites, and victory. Galtung's labeling of peace journalism as both peace-and conflict-oriented may appear paradoxical, but in reality, peace-oriented journalists must first accept that a conflict exists and explore conflict formations by identifying the parties, goals, and issues involved.
The journalists understand the conflict's historical and cultural roots, and by giving voice to all parties (not only two opposing sides), create empathy and understanding [70] .
Through careful, consistent, and conscientious application of peace journalism practices, the peace journalist hopes to create a setting in which the causes of and possible solutions to the conflict become transparent. Other peace journalism approaches include taking a preventive advocacy stance-for example, editorials and columns urging reconciliation and focusing on common ground rather than on vengeance, retaliation, and differences-and emphasizing the in- it is reactive ("Does it wait for war to break out before reporting it?"); whether it reported mainly on the visible effects of war ("Does it focus on casualties, death toll, damage to property?"); and whether it was partisan ("Is it biased for one side in the conflict?"), and so on. In this way, indexes were produced to measure war journalism and peace journalism. Based on the scores, the coder classified the story as war journalism, peace journalism, or neutral.
Based on the literature of the 10 categories used in this study, approach-based criteria included: attack, negotiations, expansion, cease fire, and offensive, while on language-based criteria are: assistance, demonstrating, victim, and Cooperation agreement.
Formulation of Hypotheses
It argues that Media frame building occurs as journalists "select some aspects of a perceived reality and make them more salient in a communicating text in such a way as to promote a particular problem definition, causal interpretation, moral evaluation, and/or treatment recommendation for the item described". This can be achieved in the media by the "presence or absence of certain keywords, stock phrases, stereotyped images, sources of information, and sentences that provide thematically reinforcing clusters of facts or judgments" Following the above discussion, on balance, we propose: 
Cease Fire
A cease fire is when two opposing armies agree to stop fighting temporarily. This can be an agreement between 2 large armies or 2 small groups on the battlefield.
The terms of the cease-fire has to be agreed to on the spot so this is a risky time as either side could accidently start fighting again This is not the same as a
Truce. Sometimes a battle or a war wears down both sides and they call a cease-fire in order to discuss a truce or negotiate for a surrender. The most common application was a cease-fire to attend the wounded and remove the dead.
Demonstration
He act, process, or means of making evident or proving, an explanation by example, experiment, a practical showing of how something works or is used; specif., such a showing of a product in an effort to sell it a display or outward show: 
Cooperation
Voluntarily arrangement in which two or more entities engage in a mutually 
Assistance
Assistance is the act of helping or lending support. An example of assistance is when someone may walk a dog for someone who is ill and unable to do so. The action of helping someone by sharing work: the work was completed with the assistance of carpenters the provision of money, resources, or information to help someone: schemes offering financial assistance to employers she will be glad to give advice and assistance.
Quantitative research is a research employing the method of collecting, describing, classifying and analyzing the data and then drawing conclusion. The data can be sentences, discourse, pictures diary and memorandum. By using the 
Findings and Analysis of Findings
Online Media News Topics
A summary about Israel-Palestine conflict from 2009 to 2010 published on Kompas and Republika online newspapers is presented before data analysis. Below is the summary. 
Comparison between News about Kompas and Republika in 2009/2010
Chi-Square analysis in this research is used to compare the different publication between both online media, Kompas and Republika in 2009 and 2010 based on Σ = Symbol for "summation" the differences are cumulative.
Analysis of Findings
Based on the chi-square test, the complete discussion is as follows. Table 2 Table 2 ). There are significant differences between the Kompas and online republika in reporting news of the negotiation topic category in which observations from 2009-2010, it can be seen in the χ 2 = 29.06 > 3.84 with probability value (p) < 0.05. Kompas news reported as many as 153 news category negotiation or by 53.9%, while republika news just reported as many as 131 or by 46.1% of the 
Implication
Theoretical Implications: Content analysis in theory help the reader to understand the contents of a text in depth, does not stop at a given word but rather the meaning and results of communication that occurs. With content analysis one would better understand a passage for receiving a message not only limited to the language used but also the interpretation of a person reading the news will affect a person in the receiving and capturing a message.
In this study, content analysis is used in analyzing the news Conflict Israel-Palestine is the right step for a news content such as text and contains a wide coverage and is of a medium mass media, the news of a general nature or the public, so that the content analysis is valuable for many downloader's news via the internet to digest the news.
Practical Implications: Reuters and the Reuters online media have become mass media in Indonesia is robust and reliable compared with other online media. Both the mass media is quite accessible many people in the State of Indonesia. Besides, the two mediums are the daily also because the media is first established as a leading print media and quality.
As users write messages and information media, especially in contemporary times has been a lot of online media (electronic media) that appears, then the content analysis needs to be done to filter the news through content or content that belongs in the news. In this study of course content at language is Conflict χ ), where level significance is 5% with df equals 1, meaning that there is a significant difference on negotiation news between those two online media.
The difference that it can be seen Table 4 The difference between the two online media on agreement news that can be seen Table 6 in 2009 Kompas publication about Israel-Palestine conflict on agreement news with 37 news from the total 58 but Republika publication less than kompas with news 21 from the total 58, in 2010 kompas publication with 12 news while Republika publication more than kompas with 14 news from the total 14.
In Table 9 In where level significance is 5% with df equals 1, meaning that there is not a significant difference on cease fire news between those two online media. χ ), where level significance is 5% with df equals 1. The difference between kompas and republika when publishing demonstration news can be seen in from Table 10 , in 2009 Kompas publication demonstration news with 23 but republika with 9 news from the total 32 while in 2010 kompas publication with 3 news and republika more than kompas with 12 news from the total 15. Kompas publication cooperation news with 29 from the total 67 news but Republika publication more than Kompas with 38 news cooperation from the total 67 news while in 2010 Kompas publication with 22 news from the total 39 news but Republika less than Kompas publication with 17 news from the total 39 news. There is not a significant difference between Kompas and Republika when publishing expansion news (as shown in Table 18 ). It can be seen from the value of χ 2 is 3.08 less than 3.84 (
table
χ ), where level significance is 5% with df equals 1. significance is 5% with df equals 1. The difference between the both online media it can be seen Table 18 news from the total 48 news. 
